General attitudes around speeding

Overtime we have seen the claimed behaviour of not exceeding the spee@hmit (rarely / not at all)

increase.
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General attitudes around speeding

Those claiming to find it difficult to drive at or below the speed limit has K@t has remained relatively
stable overtime.

Difficulty of driving at / below the speed limit=—NETT Difficult
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General perceptions around speeding
The likelihood of getting a speeding ticket has increased overtime.

Likelihood to get a ticket at 105 kph - NETFT Likely
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