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Primary Logo 

One Colour Black 

0 
New Zealand 

DEFENCE 
FORCE 
Te Ope Kltua 0 Aoturoa -- -

New Zealand 

DEFENCE 
FORCE 
Te Ope Katua 0 Aotearoa 

Minimum Size 

Q 
New Zealand 

DEFENCE 
FORCE 

~ ~ ~o~u ... o:J 
L_ 35mm 

The smallest size for reproduction is 
35mmwide. 

This size is set to ensure that 
the integrity of the logo is not 
compromised and that 'Te Ope Katua 
0 Aotearoa' remains readable. 
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Clear space requirements 

- --New Zealiina -- -- L 

DEFENC~ 
fo!!~~a~ : 

-, -- -- ---

Incorrect use 
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Visual Identity Guidelines 

A Force for 
New Zealand is our 
collective purpose, 
it reminds us of who 
we are and what we 
stand for. 
It is the statement that describes 

what drives the NZDF and three 

Services, and binds us together. It is 

about our collective effort and that 

together we are greater than the sum 

of our individual parts. Together we 

are a Force for New Zealand. 

There are two executions: 

• Locked up with the NZDF Kiwi and 

referred to as the F4NZ logotype 

• Type only and referred to as the 

F4NZ wordmark 

The F4NZ wordmark must be used in 

conjunction with the NZDF logo at 

all times. 

For information on placement 

on collateral, please refer to the 

Application section. 

No modification of the approved design 

will be permitted for any purpose. 

New Zealand Defence Force 

F4NZ logotype (for use within single Service collateral) 
----------

Incorrect use 

A FORCE FOR 
NEW ZEALAND 

F4NZ word mark (for use within NZDF collateral) 

A FORCE FOR 
NEW ZEALAND 
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Correct use 

Incorrect use 

C) DEFENCE 
FO~£~ ..... -

8 Rele
as

ed
 un

de
r th

e O
ffic

ial
 In

for
mati

on
 A

ct 
19

82



Visual Identit~· Guidelines 

Relationships with 
other logos 

Navy, Army and Air Force 
Use the F4NZ logotype within 

the Service's brand space. The 

F4NZ logotype must appear on 

all internal and external Service 

collateral and online content. 

Portfolios, Commands 
and Units 
Unit and trade patches are part 

of the heritage of the NZDF, 

traditionally worn by personnel on 

the sleeves of their uniforms. 

They should not be used as a logo 

in any form of internal or external 

communication. This will help 

to simplify and consolidate the 

NZDF brand experience. 

Portfolios, Commands and Units 

use their name in plain text 

alongside the NZDF logo as shown. 

For information on placement 

on collateral, please refer to the 

Application section. 

New Zealand Defence Force 

NZDF and F4NZ lockup 

Service and F4NZ lockup 

NZDF and Portfolio 1 
Command 1 Unit treatment 

C) 
NewZealand 

DEFENCE 
fc!!!!~! 

NZJ3u4v 
NGATI TUMATAUENGA 

(t)~!Rf9RCE 

C) 
New Zealand 

DEFENCE 
fc!? ... l!£~ 

A FORCE FOR 
NEW ZEALAND 

A A FORCE FDI 
WNEWZWAND 

A A FORCE FDI 
WNEWZWAND 

A A FORCE FDI 
WNEWZWAND 

Headquarters 
Joint Forces NZ 

Use the F4NZ wordmark when 
the NZDF logo is being used. This 
underpins the authority of the NZDF 
logo and avoids repetition of the Kiwi. 

Use the F4NZ logotype when the 
NZDF logo is not being used. 

Use the Portfolio/Command/Unit 
name in plain text together with the 
NZDF logo. 
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Visualldentit~· Guidelines 

Relationships with 
other logos 
All external NZDF collateral is required 

to use the 'New Zealand Government' 

logo. It is a supportive logo to the 

NZDF logo and F4NZ wordmark. 

To ensure a clear visual hierarchy is 

apparent it should appear separately to 

these key elements i.e. inside cover or 

back cover of documents/magazines, 

and at the footer of websites. 

New Zealand Government 

Please refer to www.ssc.govt.nz/govt

brand for minimum size requirements. 

For information on placement 

on collateral, please refer to the 

Application section. 

When NZDF joins with other 

New Zealand government agencies 

and businesses to publish collateral, 

the hierarchy is as shown. 

New Zealand Defence Force 

NZDF as the lead agency 

Supporting role initiative 

Joint gove.rn~e!l~/ . 
orgamsatwn mtttahve 

New Zealand 

MINISTRY 
OF DEFENCE 
Manatu Kaupapa Waonga 

-

New Zoaland 

MINISTRY 
2~.2,.~~NCE 

C) 
Nn< Zealaad 

DEFENCE 
f-2.~£! 

• 

NewZealand 

MINISTRY 
9.! E!a~!!:!CE 

Establishing the lead agency is vital, 
they w ill take centre stage. If NZDF is 
the lead agency, all other logos will be 
given a secondary position and size to 
the NZDF logo. 

If NZDF is a supporting agency, then 
the NZDF logo will be used in support 
- given a secondary position and 
smaller in size. 

In these instances, these logos will 
have equal placement and weighting . 
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relationships with 
other logos
NZDF has been awarded a YWCA 
Equal Pay Best Practice Compact  
for 2017-2018.

This logo can be used in internal and 
external NZDF communication, when 
appropriate, until the end of  
November 2018.

It is a supportive logo to the NZDF 
logo and F4NZ wordmark. To ensure 
a clear visual hierarchy is apparent it 
should appear separately to these key 
elements including in the footer or on 
the back cover of documents.

YWCa Equal pay Best practice Compact
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Visualldentit\' l;uidelinl's 

The kiwi patch 
The kiwi has been worn by service 

personnel since WWI on cap badges, 

medals and more recently as a patch 

on the sleeve of their uniforms while 
deployed. 

The kiwi patch is an identifier used to 

symbolise the people and the country 

we serve. 

Primary kiwi patch 

The primary design is to be worn 

within New Zealand and on deployment. 

This design comes with both velcro and 

no velcro on the back. 

Temporary option 

Alongside the primary kiwi patch, there 

is a temporary option for deployment. 

This option includes the words 

'New Zealand' and only comes with 

a velcro back. 

This option is included to support 

transitional acceptance of the kiwi 

during 2018-2019, as awareness 

of the symbol is built internally and 

internationally through the identity roll 
out programme. 

Final review 

These options will be reviewed in 2019. 

New Ze;tland (lefl'lll'l' Forn• 

Primary kiwi patch 

Correct use 

Black and white version 
w ith I without velcro 

Subdued version 
with I without velc ro 

Temporary ortion to support transitional 
acceptance o the kiwi 

Subdued version 
with velcro 

The kiwi patch should always be worn 
by Service personnel on their left 
sleeve, underneath the New Zealand 
flag while in working dress (GWD, MCU, 
GPU). Except when international law 
directs otherwise i.e Red Cross. 

It can be be worn by personnel both at 
home and while on deploymen~ or as 
directed. 

The kiwi patch should take precedent 
on the left sleeve over unit or trade 
badges. 
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Primary palette 

cmyk 

rgb 

pantone 

Secondary palette 

cmyk 

rgb 

pantone 

0 0 0 100 

35 31 32 

Process Black 

100 72 0 32 

0 62 126 

281 c 

cmyk 

rgb 

pantone 

cmyk 

rgb 

pantone 

0000 

255 255 255 

White 

0 100 63 10 

2 11 17 69 

200C 

cmyk 

rgb 

pantone 

cmyk 

rgb 

pantone 

0 6 87 0 

255 228 0 

115 c 

69 7 0 0 

19 181 234 

298C 

§lo 
~ 

"' ;;> 
-...... 
» .... ·c 
0 ·c 
c. 
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Using Colour Tints 

Incorrect Use 

X 

It is acceptable to tint any of 
these colours 

Do not tint any other accent or 
supplementary swatches without 
consulting Defence Public Affairs first. 
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Strong and agile
The primary font Neue Haas Grotesk 
is modern, legible and has strength 
and weight in its characters.

Applying this typographic styling 
consistently will reinforce recognition 
of NZDF’s visual identity.

For everyday PC usage, substitute 
body copy with Calibri and bold 
headings with Arial Black. No other 
fonts are acceptable.

primary typeface

primary typeface

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&
Neue Haas Grotesk

Neue Haas 
Grotesk

publico
Tradition and heritage
The secondary font is Publico, used 
sparingly for supporting typographical 
elements, i.e. graphs, pull-quotes and 
captions. 

For everyday PC usage, substitute 
with Book Antiqua. No other fonts are 
acceptable.

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&

Publico
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Visualldentit~· l;uidt•linl's 

Photography 
When choosing imagery consider the 

purpose of the communication, the 

intended audience and how and where 
the images will be used. 

Understand the story you are telling -

the narrative should relate to what is 

being communicated and the intended 

audience. However, the narrative 

should also relate to what we want to 

communicate about our organisation 

as a whole. Photos should depict our 

latest tools and equipment, being used 

in a safe manner. 

Ultimately the NZDF is centred around 

people - who we are as Kiwis. 

Photos should emphasise the 

amazing individuals who make up our 

organisation, while showcasing how 

the NZDF is representative of a diverse 

New Zealand society. This provides 

an authentic experience in a way that 

allows the viewer to identify with a real 

person and strengthens what is being 

communicated through illustration of 

who we are and what we stand for. 

New Zl';tland lldt·nn· Forn• 

Image Format and Usage 

It is important to know how the photos will be used. 
How will people see them? In an advertisement? In a 
brochure? For a website? Will there be text used with 
the image and where will its placement be? Does the 
format require a vE!ftical or horizontal composition? 

Technical Standards 

All photos used should adhere to the technical aspects as 
described in the Defence Public Affairs Imagery Standards 
guidelines. They should be of high technical quality - in 
focus, and well exposed and composed. 

Camera Angle 

The majority of NZDF imagery is taken from eye-level. Doing 
so adds a sense of believabili ty or 'eye-witness' perspective. 
However, when appropriate, photos taken from high and low 
angles can be used to add impact and drama 

Style 

NZDF imagery is predominately of a documentary or 
editorial style. Sailors, soldiers. airmen and civilian staff are 
photographed in their authentic surroundings, expressing 
natural moments. Images should capture an authentic point 
in time, showing individuals immersed in their natural way 
of working. Avoid using photos where subjects look staged, 
or are looking directly into the camera for this type of 
authentic imagefY. 

Environmental portraits should be used when the content 
relates directly to an individual or team. Selected photos 
should reflect the service person or civilian staff member in 
relation to their environment or role. For such portraits it is 
acceptable for the subject to be looking at the camera. 
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Icons for larger use Icons for smaller use 

@ ~ Clil ~ 
ffi 0 & (II ~ 

~~~?~ 

;L5JJ ~? ~ g --6 ~ ~ ~ 

\;J a ~ ~ ~ ~ & 

a e e a ~ 
~ ~ 9 6 ld ~ ~ 

a e 8 ~ £ ~ ~ '({] 

@ QJ c {1::::{} 9 

2 6 ~ 
~ a 0 e e a 

w ~ 
~ ~ e ~ w 
~ '({] ~ [j ~ 

@ QJ Q 0=0 9 w rlJ @ 
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Pattern work components 

ARMY Mango pare (hammerhead 
shark) pattern used to depict the 
head and forearms of the mokomoko 
or lizard, renown for its stealth and 
effectiveness as a land based hunter. 
NAVY Also uses the mango pare 
pattern but the sharper, sleeker version 
known as mango tipi or pointer shark 
renown for strength and resil ience. It 
rides upon the crest of a koru pattern 
signifying the sea. 

~ R FOHCE Two small mango pare 
patterns approaching from both sides 
to represent the all encompassing 
embrace of the winds of Tawhiri M~tea, 
the guardian of nature's airborne 
elements. 

Fill Components 

ARMY Blades patterned in "Niho 
Taniwha" - teeth of the beast 

NAVY Blades patterned in 'Pakura•
footprints of the native swamp hen. 

1. IR FORCE A blade patterned with a 
simple 'manu huruhuru" - bird feather 
to denote a connection with flight. 

(Guardian of War) 
sits upright and (Guardian of 
Peace) sits inverted to denote balance. 
Together they depict NZDF's role both 
on the battlefield and in the peace 
keeping arena Both roles are equally 
important and NZDF is a valuable 
contributor to both. 

NZOF CIVILIAN SECTOR - Te Ope 
Hapai 0 o Te Ope Katua 'Taratara
a-Kae• represents 'plenty' (usually of 
food but also of any of the necessities 
of life) . Here it represents the support 
of the civilian sector of Defence and 
the contribution it provides to NZDF's 
outputs. 

The remainder of the fill is comprised of 
a mixture of Pakura, Niho Taniwha and 
Manu Huruhuru. 

Not e: the colours used here are for 
illustrative purposes only 

Pattern work components F ill components 

~~ 
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V i sual l dl'ntit~· (;uidl'linl's 

Videography 
Title and end screens within videos, 

along with any graphics, text, or 

illustrations that may appear should 

adhere to these NZDF identity 
guidelines. 

Examples shown illustrate heading 

and text treatment. 

Copyright information 

All video imagery created and 

produced by the New Zealand Defence 

Force is, unless otherwise indicated, 

protected by Crown copyright. Crown 

copyright is legally defined under 

section 26 of the Copyright Act 1994. 

In order to use Crown copyright 

protected video material managed 

by the New Zealand Defence Force a 

license must be obtained. This does 

not apply for any use as permitted 

under the Copyright Act 1994 (for 

example, "fair dealing" for the purposes 

of reporting news under section 176 of 
the Copyright Act). 

Nt>\\' Zl'a Ia nd I lt'll'Ill'l' Forn• 24 Rele
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Visual Ldentlt) 
f;Uidellne 

Email Signature 

Guidelines for setting up your email signature are available 
on Defenc·e Public Affairs intranet site under 'DPA Toolbox' 

I ~I Q "' [W ... ~ I• Untit led - Message (Rich Text) 

IJID H Message I Insert Options Format Text Review 

r:3! ~ ~~ g · 11 • A A. I ·- i= 

Pa;te .I' I B 
I !J •Sf A I ~ ~ ~ I ~:;: ~~ I Address Check I Attach 

· · Book. Namts File 

Clipboard r; Basic T!xt Names 

1 r~~ 
---

To ... , II 
~~ I 

Send 
Subject I 

Rank First (if applicable), First Name or Initial, Surname, Hons, Quais 

Position Held, Name of Unit/Departme nt 

New Zealand Defence f orce 

T: ~ (0)4 123 4567 I M: +64 (0)21 123 456 !Internal: (123) 4567 

www.nzdf.mil.nz 

G DEFENCE 
f.9-~~ 

UliiClFII 
II'IIZUWII 

~el Z..- I ml [Jefenc Force 

c::J § 

a. 

~ [gj T' Fullu w UIJ • .-, 

Zo~ I ! High Importance ' I 
Attach Signature I 

• l ow Importance Item • • 

Include Tags li Zoom 

1:3 

f} 

I 
I 
I -

flli 
8 

F 

Email Newsletter 

Templates, including an email newsletter template, are available 
on Defence Public Affairs intranet site under 'DPA Toolbox' 

Health 

INTRO 

\lm4oM, q,AIIitoOI(tullllo)l e.C,..oiii'II 'YOiufl'"ptOecl ~·Q,of'fl q.,.~ .. ~ 
~Uiiwl~la-I'IW:Idltallii'! IOOTIIWil~IMlPOI'~moclaln'll.lldeo. 
nllnlliiCK-s. 

8aaqul.sq.j~arutnqt.~~~qt,.caewimqi,Aw:llenn~auittaNeltl~ 
_MoiJI_._.T ~bM"JII ....... wJt•Merpoott~-,ll~foo.lo_du...., 

·~'""" li(q(.t-tt()eiC tclf CCII'4MQ bote.tsiD <terl«o wnnci * laleul Q\10 Ofl'llllmOUJG 
•1·~-ltYtfll.lptilt.,...,._ 

AftT10LE 1 

Um~i!loienltetQ~~utat•~ihvolu;~Mp.oodtf!Oiut*GUI'I'I qui ~*'-Wllurn 
vttt&Ci~omulllutiiOI~n'IOCii.W\Iri tooiMit!I•Mtt() 14ltfiPOt tnCitOttniOdi einultl.tol t1ia -&olqllls (#A~ AIUmquf ql*ll q~tvolot«< ~1,$11pid Ml(lititlfHria q1,1~ 
.....-o berM:IIJr IUtl\ ot!icl t.uil r-.:n vkAa sit optial o&ium aniM II rnodilrll6 dOb est 61tJt. 
Mql.lilltur..,. ,.~,.,. conMC:eoor..,... CM!IriOfo wnoeci Ofi!C411118$tl CfK1 omn1m quaur .. 
.. _. __ _ 
ARnCL£2 
Um c&. ... ~,. .. qulvt.t •• .-"' ~P""«'~Qk.oP• Cto.~"'""'~.t~ 
Wl.-tfumullaul'iOIUptllquiaii'IOdiila&Wi 10011\nifl ~ ~flpor m>IOtfi"'CCdf ainll8l.o& nit 
nlhilibua. 

~Cf,11 ~YI'fti"'<JWql*l!l<f.I"OI~VOI«trn1~ ..... .....,..cpJiblia 
.wrobowMU-..n, oflloi~rep-•Wdilr.-'...,.t~.,..., modilldfdob"ldurlt, 
aliq.liaWrallqul ~itadf OCII'IMCII bof'MSita de"-to Ytnesd~q.:torn~~imqt.iahl .. 
*I t~~pwc!W fugltl 'ltluptur.nol...._ 

ARnCL£3 
UMckoet,~MMq..OvWit .. qui;Ml~ poo H~~tOiu-J*eul'fl,.ui~lieMWI...., 
V.l'*'iumullaiA'IOiul)lltqUiatMdilaturf toOMnint....ac:to ~por m>l~stnuat to$ nil 
n!Nibl.aa. 

&Mqt.lis q.li-dottolur 11'\JmQW quNfl qu~~ votorent~.e.poi.uclllariuril ~iblls __ __.,.....,.., oltlef......,._.-.,_...,...,.. o~~......,..l modllllti dctlco .. l._,., 
allcJjeNr-'iqui..,.litldt OOI'IMelborn&ita.ct.lfwo vflnltsd~licpoCimllil'l\...._. • 
.t~C1Wit NOita .... I~I'I!OfM. 

wact rna 
lllVllAUJtO 
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\1 ualltl JUII) 
I ll (lei nc 

Power point Presentation 

Templates, including NZDF PPT templates, are available on Defence Public Affairs intranet site under 
'DPA Toolbox'. These templates are provided in both wide screen and standard formats. The templates 
also include security classifications - please select the appropriate classification. 

HEADING HERE 
Use this template for new sections 
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\ I II 11 ltl nr 1\ 
c 11 rl lin~ 

Letterhead and Business Cards 

Templates, including the official NZOF letterhead template, are 
available on Defence Public Affairs intranet site under 'OPA Toolbox' 

t.o•loil•ot.- •"' 
Oolo .... ll .... .. _..,,.,., 
........... *",...,&ooloM 

1 ••lai4 •M09 .. 
f6tii)IH Wtllllt ,............,...u. ----lao 

Add ..... N 

Addr~PosltfOII 

C«npraf1V Hame 

,....,.., 

en!4r Rl-•- •' t 
Pitt.. IbiS-

COllntrv 

Oeft:nce lt"!lf:r~ • t: to~ u~d for wlitti!ne.otft!SPOI'Ut.enta to arpftba~SM-. •ftdaa.endb m.tuide t.la 
NZDf. There art! two typt.e of Dtfe!W:t le-ttters. 

L lo eomspond Wltfl outoer ptnwnent ~Jrtmentl end fOtele;n milbrln. uS!! a~uet 
¥11thout • salubitlon •M t.qltl~llmenttry dow~ 

1. lt1 Cllm!Spoftdwid! cl\lilian OfJWibadOM, ftlll!nltiet'S tJf \M j?~trld 'tln!itrl JOiff!niMelm,

ldl!111elter .. a Ullhltatitltl at1d tvmplmtnll r'f dOsl.llfe. CboitesfOr the (l)mplim!ntwy c.lo:Wre a re. 
'YOurs faltflfl~• Or 'YOurs. ~I'KII!~;·. 

En~r lnkiab lntffi.Ut Name 
Full R.v~k Hftlnf 
Fllll Appointment fUme 

UOIICUOR 
IOZ£AWID 

C) DEFENCE 
FORCE 
,.e,.oa...o-

Rank Firstname T. Sumame, Hons, O..al 

l'tJ$itiOf'ITibc 
Unit ...... 

' • 64 (0)4 4961234 
M i84~121123.a5f)7 

·--zdtroln 
ft8')t)oro&lldh0 

"'.....,""""' Pr~leBag39997 

W.C01QI008011 ---IN 

Business cards should be ordered through SRM using the official templates provided. All NZDF 
Portfolios, Commands and Units are to use the NZOF standard business card option. Single 
Services each have their own design with accompanying F4NZ branding. 

Rank Firstrnlme T. Sumame, HOf1S, CMol 

FWllonliiiP ........... 
t+e4 (0}44961234 
.... ~(0)2'11234381 
et;r$UI.I~'Il'•lnl 

_.__ 
~~B;ag32a01 

Alt:!Wd 0&22 
NtwZMikKI 
WWWII:wy.mi.N. 

NZ~ 

Rank Flrstn ame T. Surname, Hons, Qual 

fWtlot\l ltiJ .......... 
T •6<1to)<l4eet23-t 
.. +k (01, 12'3 4561 
lii~ .... ~N. 

T~~itMY~ 
~-C"lfwfKKJO 

"""Boo""' uwaot luli.S't<SO ---. ..,.,..,...., 

E>A!B.fPRCE 
Rank Flrstname T. Surname, Hons, Quoo 

1\Jt.llortTM 

""'T~t:04496\234 
Mt64-(01211234561 
Eft1SUI.ft'\&IT~ 

RNZ/IF l3:e.w /v.dd~ ,,,,.,,,., .. ,, .... 
f'I')Aito&Q,Yifltln~ 
~r<IO&\A 

""'"""""' -
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Visual ldentity 
f;uidelines 

Poster 

Templates, including poster templates, are available on Defence Public Affairs intranet site under 'DPA Toolbox'. 
The posters shown here are examples of internal communication from NZDF units. Portfolio, Command or Unit 
badges should not be used as logos, refer to guidance on page 9 of this guide. The templates include fields for 
the author and issue I expiry dates - please ensure these are completed. 

~ew Zealand Defence. Force 

Force 
F"~~~ancial Hub 

DO YOU 
KNOW WHAT 
WE'RE 
OFFERING? 

l0 0o. Savings [;2] Financial 
Schemes Advice 

@ Insurances ~ Wills/Powers 
Of Attorney 

liiElla Find Out More: Google 
IOlUI.u. ' Force Financial Hub" 

-.-.. -
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Visualldentlt\ 
<.uidellne 

Pull Up Banner 

N "Z 

Brochure 

Templates, including brochure templates, are available on Defence Public Affa.irs 
intranet site under 'DPA Toolbox'. 

• ~fl:lr1he~~ct1heMs~Le¥eil ... .....,~OOIW:t:l 
• ~~~.lroUIWiaf~ 
--~SICIIXII1U"cions. 

• .taoul!bti~Jiorb~iftOCieW rtot t"iieiCtQSait'S 
alldsi'Wed-$iCICICII110frCOF 

• ~lr:ifP"oc.e l• IWIIQ ot~~iOOCIMnttot 
mu~SI.ClCUI10ICOFFo!u E ._ Gro.c!s 

• A p nsiitllet:w~~OIIH:OF........,. 
• ~~lraln!';aioft,~too:~t.o;iosliaS!q:w::ft 

ud~~ 

...... Pcwtd.~b~~ _ ....... 
n.~~IXlil$iri!CSFIIIIOQgl'l.eictl 

~;n~;~~OI!I~H:DFa.a 
~;n:ll~lielloel 

·-~Coel'tr$01~1:1Jto:IF~ 
;lo:wf~-ong,~~ 
~~COI.lil:l<11'1G......::Ielr~a'ld 
QCibll~ 

~~c~P'"..:P.i ..,;$~ 
... ~~llloed.:&on«~-
I:OII!l¥1d~sheelt~ 

• ~-CMlll'ldNXto.lil:lahlo~;~ipcwtOf 
(omdb"--se«ilc:~~ 

DEFENCE C) 
......... 
f.9~£! 
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\ I ua l ltlerult) 
c u 11d nc 

Invite 

Templates, including formal and informal invitation templates, are available on 
Defence Public Affairs intranet site under 'DPA Toolbox'. 

You are invited to the New Zealand Defence Force 
(insert event heading and message here. 
We recommend to keep it within three lines. 

When: O.OOam, Thursday XX XXXXXXXXXX 2017 

Where: ins 

Dress: Lou 

AFIIICUU 
IOZUWII 

You are invited to New Zealand Defence Force 
(insett eveot heading and message here. 

We recommend to keep it within three lines. 

When: O.Oo..m, Thursday XX XXXXXXXXXX 2017 

Where: insert location 

Dress; Lounge sWt and tic 

Factsheet 

Templates, including factsheet templates, are available on Defence Public Affairs 
intranet site under 'DPA Toolbox'. 

n..ta-z...r .... o.-Fo.uO'Q'CF)Mo- a P....,.r 
Mow~N!o.I)I....,_P_ 'I_oJ.-1-MIZS~ 

-oof' i ool'l•pool>a& ~o.w w.a.t .. .., • ..., .. ~ .. 
e..-ftez--.... ............. . 
HU¢'l.Kio'A'EA'lt...,~•Fij.-.. .... £totG... 
"'Ma.AIUtt ......... • f'loft!V..o .. (J'\') i•d ...... _..dooh 
SoufoPioc.;. 

- n..t:iohooo-.~oo~oo..-. • ._.lloch."""""* 
~ ...... ~ .. --~ .... _.... ... ....._ ........... _ ... r-.;.. .. 
~P..,tc. 

F;.... ....... ,. ,..,.. .. , ...... eu.-.- .......... 
.. ~ev~ ... t6oflZSw.Y~~--"'•""~;,.,. _........,_t.o...o __ ..... n..;, ...... _.......,., 

~~~bo~~_... ....... ~ 
.. _oi ................. Cfll .. --l,""v 411 fo.M ~ 

-~ ..... '"'*"'--"""'~~o!Oio, 
~-.dtlbltfoo.-._n.;,.d-lGIH
~w;..o.,., !ot...._ .,..,......., .. .,....,.......,.,_ 
hoocl_......~koh ........... i' ..... ~ 
lh . .......... ......_ .. f biOOt\-

1111111111 
IIEWILWIII 

HHSHA~.U;._ol ... Ro,nol l .... ~l~'• 

~t-!PV , 

.,. ....... IO'iooa.,. ..... _ . .... _,.,.~--
~ol.,._~ ............ ~"""*-
MC" I/P bol., .. ....,.._ .~--.....*""' 
-•••.....,. .. - ur"'"""". 
n.•IP\>o"-oofut,_d_N...o....,;~ .,. __ .......... -~-.:c..-.. 
...... .,,.. ....... .,._u..._ ..... _Rilli•""• 
~8~ t.(l'MGo),hFVt._ ..... ..,.~ _ ..... ....r ... _ .. _ , .,.,._~ ,-........ n.. 
....... ~ __ _... ......... _..of ...n ....... lt&a--~) . 
.,......., ,.qo~t. .,.._t .......... _of __ __ _....c. nw_,.._,.~~z.t _Ql__...... .... a..-.-.~ ,._. 
"'""-""*~__...,.., ............. _. 
-·~-"-cluO
o-.:ingC*ict r:""*-o-W..,Iitf!H 

PATROlS X-C 80AAOUIGS X 172 
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Visual Identity 
Guidelines 

Reports 

Templates, including report templates, are available on Defence Public Affairs 
intranet site under 'DPA Toolbox'. 
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Defence Careers branding elements 

NZDFiogo 

C) DEFENCE 
FORCE 
TfO..UtlwoO~-

Examples of application 

Website header 

F4NZ wordmark 

A FORCE FOR 
NEW ZEALAND 

Tri-Service medal bars 

Campaign poster 

Defence Careers uses the NZDF 
logo, the F4NZ wordmark and the 
tri-Service medal bars. 

The words 'Defence Careers' can 
be used in plain text (Neue Haas 
Grotesk Bold) title case. There 
is no fixed lockup with the NZDF 
logo, this is flexible to allow for the 
appropriate placement given the 
specific contexVenvironment. 

When Defence Careers campaign 
collateral is single-Service specific the 
tri-Service medal bars can be broken 
apart, and the single-Service logo 
used separately, as illust rated in the 
example on the left. 

The F4NZ logotype should be used 
in conjunction with the single-Service 
logo in this situation. 

When the NZDF logo and tri-Service 
medal bars are used together, the 
F4NZ wordmark should be used. 

Please refer to pages 7 and 9 of this 
document for more information on the 
use of the F4NZ word mark and F4NZ 
logotype. 
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NZDF and Portfolio I Command I Unit treatment examples - for internal u se only 

C) DEfENCE 
FORCE 
'hOpe1tat-o~ 

C) DEFENCE 
FORCE 
TeOpe~O~ 

Headquarters 
Joint Forces NZ 

Defence 
Health 

CIS 
Branch 

Use the Portfolio/Command/Unit 
name in plain text (Neue Haas 
Grotesk Bold) title case. together 
with the NZDF logo. 

If you don't have access to Neue 
Haas Grotesk, the substitute font is 
Arial Bold. 

There is no fixed lockup with the 
NZOF logo, this is left flexible to 
allow for the appropriate placement 
given the specific contexV 
environment. 
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Application examples 

--------· -· 
Dl6tao- '' ·-- -· . - - .._._ •• 
lliltf.n.. ••• --... ~--· 
I. n. ... --· ·- _ .. __ , Ill ,, • ·-·-----·""'"'· l. liD:a...- •tt.n i N•-~- • • oll t iO 

-·- ···-- ......... 0101.,- .. .,.._. --·•-If• -·~--. .._ ___ _ 
~ .... _ 
ldi~"'•oNM-

.... ,. 
Ollila 

-----
.... .... _ 
''"-

DEFENCE C) 
.......... 
f.!t~£! 

_ ... 
,..,_ 
. ........ 11 ... 
II•I"Cilf'I .. HWP 
~ ... ~MJII 

-IONW.a .... 
,...., .. ,.,""" _., .... ,_,. - · 
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The royal New Zealand Navy

the royal  
new zealand navy
 

visual identity 
guidelines

version 
1.0 

april  
2018
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Visual fdt>IHity Guil1t>lines 

The logo consists of 
two elements: 
A. The Naval symbol 

B. The wordmark 

The position and proportions of these 

two elements are fixed and not to be 

altered in any way. The logo should not 

be rotated or stretched. 

The logo is supplied in two different 

lock-ups: 

1. Primary logo 

Logo elements are set in a wide format 

consistent with the Defence Force 

family of brands. This lock-up solution 

best accommodates the 'T e Tau a 

Moana 0 Aotearoa" brand tagline which 

is also fixed and should not be altered, 

resized or repositioned. 

2. Vertical logo 

Logo elements are centred and stacked. 

Ideal for applications where the 

wordmark is easily legible and the detail 

in the crest can be celebrated. 

The Ro~·al NPw Zealand Navy 

Primary Logo 

TE TAUA MOANA 0 AOTEAROA 

One Colour Black Vertical Logo 

® 
NAVY 

37 Rele
as

ed
 un

de
r th

e O
ffic

ial
 In

for
mati

on
 A

ct 
19

82



Clear space requirements 

Incorrect use 

TETAUA MOAN A 0 AOT 

Minimum size requirements 

Do not reduce the logo badge below the overall width 
of 12mm. Smaller than this will jeopardise the legibility 
and may compromise the reproduction of the logo. 
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F4NZ logotype (for use within single Service colla teral) 

Navy an d F4NZ lockup 

#"\ A FORCE FOR 
., NEW ZEALAND 

The F4NZ logotype should always 
be given a secondary position and 
size to the Navy logo. 

#"\ A FORCE FOR 
., NEW ZEALAND 
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Visual idt:>ntity Guil1t>lint:>s 

Relationships with 
other logos 
All external NZDF collateral is required 

to use the 'New Zealand Government' 

logo. It is a supportive logo to the Navy 

logo and F4NZ logotype. To ensure 

a clear visual hierarchy is apparent it 

should appear separately to these key 

elements i.e. inside cover or back cover 

of documents/magazines and at the 
footer of websites. 

New Zealand Government 

Please refer to www.ssc.govt.nz/govt

brand for minimum size requirements. 

For information on placement 

on collateral, please refer to the 

Application section. 

When Navy joins with other New 

Zealand government agencies and 

businesses to publish collateral, the 

hierarchy is as shown. 

Tht:> Royal N(>W Zt:>aland Navy 

Navy as the lead agency 

Supporting role initiative 

joint government/ 
orgamsation initiative 

New zeaJano 

VETERANS' 
AFFAIRS 
Te 11ra Abu ll<a A Whbo 

~-~ VETERANS' Ill AFFAIRS 
fftw,_ ... ,., .... 

"New Zealand 

VETERANS' 
AFFAIRS 
'TO 11n Ahu b A W'hlro 

Establishing the lead agency is vital, 
they will take centre stage. If Navy is 
the lead agency; all other logos will be 
given a secondary position and size to 
the Navy logo. 

If Navy is a supporting agency; then 
the Navy logo will be used in support 
- given a secondary position and 
smaller in size. 

In these instances, these logos will 
have equal placement and weighting. 
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Correct use 

Incorrect use 

RNZN 
Regulations 
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Primary palette 

cmyk 

rgb 

pantone 

Secondary palette 

cmyk 

rgb 

pantone 

100 75 0 50 

0 51 102 

281 c 

0 20 80 0 

255 204 51 

7405C 

cmyk 

rgb 

pantone 

cmyk 

rgb 

pantone 

100 13 1 2 

0 133 202 
Process Blue C 

0 0 0 30 

204 204 204 
Cool Grey 4 C 

cmyk 

rgb 

pantone 

cmyk 

rgb 

pantone 

0 0 0 0 

255 255 255 

White 

0 0 0 100 

0 0 0 

Process Black C 
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43

Visual identity Guidelines

The royal New Zealand Navy

Special Colours
For use only when a statement 
or information is coming directly 
from the Chief of Navy, Deputy 
Chief of Navy and the Maritime 
Component Commander.

Admiral Green

The green represents the ocean 
of Tangaroa, the guardian of the 
oceans. It is also in keeping with 
naval tradition, that only the Chief 
of Navy is permitted to write in 
green ink.

Fleet & Support  
Command Red

The use of red for the Deputy 
Chief of Navy and Maritime 
Component Commander is in 
keeping with naval tradition, only 
the Deputy Chief of Navy and the 
Maritime Component Commander 
are permitted to write in red ink.

Special Colours

cmyk

rgb

pantone

cmyk

rgb

pantone

100  16  56  5

0  143  132

3282 C

20  100  95  12

180  31  40

7621 C
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44

Visual identity Guidelines

The royal New Zealand Navy

Strong and agile
The primary font Neue Haas Grotesk 
is modern, legible and has strength 
and weight in its characters.

Applying this typographic styling 
consistently will reinforce recognition 
of Navy’s visual identity.

For everyday PC usage, substitute 
body copy with Calibri and bold 
headings with Arial Black. No other 
fonts are acceptable.

primary typeface

primary typeface

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&
Neue Haas Grotesk

Neue Haas 
Grotesk

publico
Tradition and heritage
The secondary font is Publico, used 
sparingly for supporting typographical 
elements, i.e. graphs, pull-quotes and 
captions. 

For everyday PC usage, substitute 
with Book Antiqua. No other fonts are 
acceptable.

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&

Publico
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Visualldt·ntitv (,uith•line~ 

Photography 
When choosing imagery consider the 

purpose of the communication, the 

intended audience and how and where 

the images will be used. 

Understand the story you are telling -

the narrative should relate to what is 

being communicated and the intended 

audience. However, the narrative 

should also relate to what we want to 

communicate about our organisation 

as a whole. Photos should depict our 

latest tools and equipment, being used 

in a safe manner. 

Ultimately the Navy is centred around 

people - who we are as Kiwis. 

Photos should emphasise the 

amazing individuals who make up our 

organisation, while showcasing how 

the Navy is representative of a diverse 

New Zealand society. This provides 

an authentic experience in a way that 

allows the viewer to identify with a real 

person and strengthens what is being 

communicated through illustration of 

who we are and what we stand for. 

The novall'lll'w Zl'aland Na,·y 

Image Format and Usage 

It is important to know how the photos will be used. 
How will people see them? In an advertisement? In a 
brochure? For a website? Will there be text used with 
the image and where will its placement be? Does the 
format require a vE!ftical or horizontal composition? 

Technical Standards 

All photos used should adhere to the technical aspects as 
described in the Defence Public Affairs Imagery Standards 
guidelines. They should be of high technical quality - in 
focus, and well exposed and composed. 

Camera Angle 

The majority of NZDF imagery is taken from eye-level. Doing 
so adds a sense of believabili ty or 'eye-witness' perspective. 
However, when appropriate, photos taken from high and low 
angles can be used to add impact and drama 

Style 

NZDF imagery is predominately of a documentary or 
editorial style. Sailors, soldiers, airmen and civilian staff are 
photographed in their authentic surroundings, expressing 
natural moments. Images should capture an authentic point 
in time, showing individuals immersed in their natural way 
of working. Avoid using photos where subjects look staged, 
or are looking directly into the camera for this type of 
authentic imagefY. 

Environmental portraits should be used when the content 
relates directly to an individual or team. Selected photos 
should reflect the service person or civilian staff member in 
relation to their environment or role. For such portraits it is 
acceptable for the subject to be looking at the camera. 
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.......... 

.,..~ .. .-o.;~ 
~'fH.,._. 

........ 
~ftlry 

=-- f<40<t4-C'M ,__,., ........ , ..... -

Ot:leACI lfttm.,. to bcl.ntd lor wtlbn to~ondel'ld tGOfl*nhadOM and ~lr:t oUblde tilt 
t«lOf Thert t~t lwo tVPn of Dtf~ letttn 

l fo<OITti9Qnd wlt"otht!r COWI'YIIIWIKde~>tnMentstt~df~lgn"'Jlii_WI>.._.,.,. _ ____ _L ____________________ ~ 

wltftout • M~III'UliotiMd COI"'p41mtt~tw; dMJJtt. 

l. 1o (Qr~oi'ICI wltl\~11111'1 Ofllf'lliMIOt!S.I'I'Iel\'lbdsot lhe ..-r.ne 
11M' I lttl" ~fl t tP.Ihlt!On ll'd COfi!'IPiiMti'IUry dOSUM!.. Chokts b' the 
"1\>u"" f;alt1'4ult{ or ''ll>ur. tirute!Y'. 

lm4w lftltlllb Cl'tW LaA NIIIM 
fulltaftti:NM\t 
F'IIIAPf)Oiitltlllf'ntNIIM 

Rank Firstname T. Surname, Hons, Qual 

~T!Ue 

Uri! Nama 
T -t£4 (0)4 4961234 
.. -+£4(0)21123 4567 
E~ 

~Naval a
~Parada 
Pnvalo Bag 32901 
Aucl<land0622 
New Zeeland 
www..nevy.miLnz 

48 Rele
as

ed
 un

de
r th

e O
ffic

ial
 In

for
mati

on
 A

ct 
19

82



HEADING 
TITLE 
. .., . ·······.-::.-..... ~ 

li 

C>~~------------~ 
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INT RO DU C TI O N 

Seditallsslt ex ero rna Cll.'>d.lnlm expertatlus. 
F:bisqua:sirat omnis cum ant dit <'Xercit ct li!\ 
conem diS et, sl re rE'hendl doloratlstn 1111 u~1 

nulpan1mquil nobi<t e1 .1 volcnimetlit cl est 
esliori tet, sita destiat lbu.cla lpltaquam. 

~-n." ................. -' .... ..-...:t 
._....._llb~..o.d-· ............. _, ...... .... IMStcd-~~--~------
U'I!INt_...... ....................... lllmlllltl 

...--~~~ ....... ~INC!Cni .... INC'-

~ ....... ....,-.. c-lolo:no..., .......... ...... _.. 
......... ..... u.. ....... ......... _ ............. ..... 

J,.J;;IIt~~·.-n .... ~~--.-. ..... ~ 
..... QIW..sM"'tU'a.!ftl ......... b:n ....,q-....... Or. 

~flo--~~4W'!• M...,.IIItlllt.._N ...... fi:&D'Iblt 
All p ...... ~ ,...._........,_.,llhrMW,_ I.Jt.,.. 

~rootiCM •l l'•....-.c.. "'""'~cl'......,. 

FlHO OUT MORI 

o~urr .. --------llllj 

HEADING 
TITLE 
SUB HEADING 
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The New Zealand army

the new zealand 
army
 

visual identity 
guidelines

version 
1.0 

april  
2018
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Primary Logo 

NZ 
NGATI TUMATAUENGA 

One Colour Black Minimum Size 

. 
NZ~ NZ~ 

NGATI TUMATAUENGA 
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\' isua l l tkntit~· t ,uitklim·-. 

A minimum clear space requirement 

for the logo applies - it is to be kept 

clear of text or imagery. The area 

is determined by the height of the 

letter 'N'. This area is proportional 

when enlarging or reducing the logo. 

The consistent and correct 

application of the logo will help 

to enhance Army's visual identity 

recognition on a national and 

international stage. Do not change or 
recreate Army's logo. 

This includes: 

• Altering the colours of the logo 

• Substituting a typeface for the 
wordmark 

• Placing the Army logo on products 
for sale by a commercial company 
without formal approval 

• Placing the logo on inappropriate 
backgrounds 

• Altering the proportions of 
elements within the logo 

• Altering the templates or any other 
printed items in any way 

Tlw ~t'\\' Ze;tl;llld Anm 

Clear space requirements 

Incorrect use 

-----~·z--,,~~ 
4----~ ~~ 

I 
I 
I 
I 
I 

NGATI TUMATAUENGA 
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F4NZ logotype (for use within single Service colla teral) 

Army and F4NZ lockup 

#"\ A FORCE FOR 
., NEW ZEALAND 

NGATI TUMATAUENGA 

The F4NZ logotype should always 
be given a secondary position and 
size to the Army logo. 

#"\ A FORCE FOR 
., NEW ZEALAND 
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Visu<lildentit~· Guidelines 

All external NZDF collateral is required 

to use the 'New Zealand Government' 

logo. It is a supportive logo to the Army 

logo and F4NZ logotype. To ensure 

a clear visual hierarchy is apparent it 

should appear separately to these key 

elements i.e. inside cover or back cover 

of documents/magazines and at the 
footer of websites. 

New Zealand Government 

Please refer to www.ssc.govt.nz/govt

brand for minimum size requirements. 

For information on placement 

on collateral, please refer to the 

Application section. 

When Army joins with other New 

Zealand government agencies and 

businesses to publish collateral, the 

hierarchy is as shown. 

The Nt·w Ze:~laJH1 ArmY 

Army as the lead agency 

NZ~ 
N GATI TU M ATAUENGA 

Supporting role init iative 

j oint government/ 
orgamsation initiative 

New Zealand 

VETERANS' 
AFFAIRS 
Te 11ta Abu lka A Whlto 

NZ~ 
NGAT I T UMAT AUENGA 

IIIII '~~~~~~~ VETERANS' II AFFAIRS 
Y•fllfl!;..tlvito~ 

NZ.&au4Y 
NGATI TUMATAUeNGA 

N~w Zealand 

VETERANS' 
AFFAIRS 

Establishing the lead agency is vital, 
they w ill take centre stage. If Army is 
the lead agency, all other logos will be 
given a secondary position and size to 
the Army logo. 

If Army is a supporting agency, then 
the Army logo will be used in support 
- given a secondary position and 
smaller in size. 

In these instances, these logos will 
have equal placement and weighting. 
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Visualltkntitv l;uidl'linl'-. 

The New Zealand Army badge 

continues to be used on more 'formal 

occasions'. The occasions are formal 

documents (or items) that include the 

examples listed below. By definition, a 

formal document is legal or binding, or 

required to identify a person or to clarify 

their level of achievement. 

It is to be used on formal documents or 
items, for example: 

- Honours boards 

- Commendation certificates 

-Warrants 
- Tender documents 

- Contracts 

-Plaques 

-Uniforms 

It should never appear together with 

the Army logo unless in exceptional 

circumstances at the discretion of the 
Chief of Army. 

No modification of the approved design 

will be permitted for any purpose. 

The ~t'\\ Zeal;111d .'\rm\· 

Correct use 

Incorrect use 

NZ~ 
NGATI TU"-ATAU,NQA 

NZARMY 
Regulations 
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Primary palette 

cmyk 

rgb 

0 0 0 100 

0 0 0 

cmyk 

rgb 

0 100 63 10 

211 17 69 

pantone Process Black C pantone 200 C 

Secondary palette 

cmyk 6 0 31 18 cmyk 0 2 67 40 

rgb 223 216 173 rgb 179 166 80 

pantone 5855 C pantone 5853 C 

0 0 0 0 cmyk 

rgb 255 255 255 

pantone White 

cmyk 32 0 100 79 cmyk 65 0 56 94 

rgb 68 77 6 rgb 0 38 27 

pantone 5747 C pantone 5605 C 
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59

Visual identity Guidelines

The New Zealand army

Strong and agile
The primary font Neue Haas Grotesk 
is modern, legible and has strength 
and weight in its characters.

Applying this typographic styling 
consistently will reinforce recognition 
of Army’s visual identity.

For everyday PC usage, substitute 
body copy with Calibri and bold 
headings with Arial Black. No other 
fonts are acceptable.

primary typeface

primary typeface

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&
Neue Haas Grotesk

Neue Haas 
Grotesk

publico
Tradition and heritage
The secondary font is Publico, used 
sparingly for supporting typographical 
elements, ie, graphs, pull-quotes and 
captions. 

For everyday PC usage, substitute 
with Book Antiqua. No other fonts are 
acceptable.

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&

Publico
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Visualldentil\' l;uidelinl's 

When choosing imagery consider the 

purpose of the communication, the 

intended audience and how and where 
the images will be used. 

Understand the story you are telling -

the narrative should relate to what is 

being communicated and the intended 

audience. However, the narrative 

should also relate to what we want to 

communicate about our organisation 

as a whole. Photos should depict our 

latest tools and equipment, being used 

in a safe manner. 

Ultimately the Army is centred around 

people - who we are as Kiwis. 

Photos should emphasise the 

amazing individuals who make up our 

organisation, while showcasing how 

the Army is representative of a diverse 

New Zealand society. This provides 

an authentic experience in a way that 

allows the viewer to identify with a real 

person and strengthens what is being 

communicated through illustration of 

who we are and what we stand for. 

The ~ew Zeal;md .\rm\' 

Image Format and Usage 

It is important to know how the photos will be used. 
How will people see them? In an advertisement? In a 
brochure? For a website? Will there be text used with 
the image and where will its placement be? Does the 
format require a vertical or horizontal composition? 

Technical Standards 

All photos used should adhere to the technical aspects as 
described in the Defence Public Affairs Imagery Standards 
guidelines. They should be of high technical quality - in 
focus, and well exposed and composed. 

Camer a Angle 

The majority of NZDF imagery is taken from eye-level. Doing 
so adds a sense of believability or 'eye-witness' perspective. 
How9\ler, when appropriate, photos taken from high and low 
angles can be used to add impact and drama 

Style 

NZDF imagery is predominately of a documentary or 
editorial style. Sailors, soldiers, airmen and civilian staff are 
photographed in their authentic surroundings, expressing 
natural moments. Images should capture an authentic point 
in time, showing individuals immersed in their natural way 
of working. Avoid using photos where subjects look staged, 
or are looking directly into the camera for this type of 
authentic imagery. 

Environmental portraits should be used when the content 
relates directly to an individual or team. Selected photos 
should reflect the service person or civilian staff member in 
relation to their environment or role. For such portraits it is 
acceptable for the subject to be looking at the camera. 
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• • • • • • • • • • • • • • • • • • 

• • • • • • • • • 
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• • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • 
• 

• • • • • • • • • • • • • • • • • • 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 
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• 
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NZ~ 

-~II'Nitbt 

OltnoM¥ ....... 

"" .... 
~"'"' 

.._ ..... ·--

O.ltnce letitn • to be IMd for W'f'Men tOI'ftoJpol'ldei'IU' ro~Maclons. and ~ti~ ~115e ~ 
NZDf Tt!t.l't .... t-.wo CWlb of Dtft:~U I•tlM 

!;llt!('ut!-::,:"!::::~~:::~rtmt!MSMd llft~ "'/l'-UWU..O:Il£t _____ ..L_ ____________________ ---, 

1. lb<OI'rtn~OIId wlt"eMIItl'l Mpnl...sot~.., Wlt:MI'Wftal tfte public 
~A IMt~ W'I:JIII J .. IICfon 11'11 totnpiiWMI'Ittty CIOstirt.. CltOfta-lor t~ 
'Voou"' 1•11 hf\11~ or ·Yo~.ft kMrttltf' 

[nt.,tl!lltllll•hterUMN.
hlllttMHtm• 
r44ppoll'tM"'4N....., 

NZ~ 
NOATI TUHATAUiNOA 

Rank Firstname T. Surname, Hons, Qual 

~Tllle 

Unit Name 
T +64 (0)4 4961234 
M +64 {0)2! 123 4567 
E~mlnz 

T~MI«atyean.., 
Mess-.esA.erue 
PnvaleBeg 906 
4Jperi-W5140 
Now Zcell!nd 
WWWMmY.mi.N 
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HEADING 
TITLE 
tV• MCAO I IIO .................. 

11/1'\ l FIIU n. 
.,lftZUIJie ------
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NZ~ 

INTRODUCTION 

Sediralls s11 ex ero rna cu~d3nlm expenatlus. 
F:bisqua:sirat omnis C-Um ant dit ('XCTCit Cl li~ 

conem dis et, sl re TE'hendl doloratlstrum ma 
nulparumquia nobis! e1 .1 volenimctlit et est 
esliori ter, sita desrlar lbu.cla lpltaquam. 

~-n. .... -.. .................. ........s 
............................... ~ ........ _1~ 
..... ~-~t ...... -~-.-....---
U'I!INt~---................... lllmlllltl 
...... ........,..,~ ....... ~-C!Cni .... INC'-
~..,..,..._.- .. c-lolo:no..., ............. ..__,. ................................ _ ............. ..... 
J,.J;;Jit~kc.GI:•..O .... ~r.c-.~.-. ..... ~ 
flaatefti~Wikr.,._.,...._b:n ..aamre....._Orll 

~110-~~M!• M...,.....,_ .... ,. ...... ~t 

Aotp-~~.........,- .. ....._,_Ut.,.. 
--=-notllM •I l'a ....... ,.,..,.~ .. ......,_ 

FINDOUTMQg 

C>~ .............. ~ 

HEADING 
TITLE 
SUBHEADING 
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The royal New Zealand air Force

the royal  
new zealand air force
 

visual identity 
guidelines

version 
1.0 

april  
2018
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Visual Identity Guidelines 

The Royal New Zealand Air Force 

This section is here to help you communicate 
the Royal New Zealand Air Force's visual identity 
effectively and consistently. 

AIR FORCE 
n. TAUAAJIANGI 0 AOTEAJtOA 

Air Force Identity Guidelines 
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Visual Identity Guidelines 

Primary Logo 

Air Force Logo 

Othe~ than on Ai~ F.orce livery the two AIR FORCE 
TE TAUAARANGI 0 AOTEAROA 

been created SJ:!ecifically to~ the Ai~ 
F.orce to complement ttie 

must not be substituted witli -. . . - . . -. One Colour Black Minimum Size 

• 

. . . . - (!) A!..~.EPRCE ~AJB.f.PRC~ 
50mm 

Minimum Size 

-... 
. -

The Royal New Zealand Air Force 68 Rele
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vtswa Identity Gufdeimes 

aearspace 
requirements . .. - ... . 

I I .... ... t 

clear. of text or imagefY. 

Incorrect use 

enhance Ai~ F.orce's visual identity 

recognition on a national and 
... .. . .. . . ... . . . "" . .... . . - ••• .. 

The Royal New Zealan4 Air Force 

Clear space requirements 

Incorrect use 

ORCE 

Q Al~RAEPRCE 
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Visual Identity Guidelines 

A Force for 
New Zealand 

The Royal New Zealand Air Force 

F4NZ logotype (for use within single Service collateral) 

Air Force and F4NZ lockup 

I!'\ A FORCE FOR 
tW NEW ZEALAND 

(f) ~JRAR.E9RCE 

The F4NZ logotype should always 
be given a secondary position and 
size to the Air Force logo. 

#"\ A FORCE FOR 
'W NEW ZEALAND 
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VI~ lde$1tyGuldeQnes 

Relationships with 
other logos 

ifo ensure a clear visual hierarchy is 

ar. seRarately to 

mese Key: e1ernems 1.e. 1nside cove~ o~ 

back cover of documents/magazines 

and at the footer. of websites. 

... . . .. ... . . .. . -

P.lease refe~ to www.ssc.govt.nz/govt -

brand fo~ minimum 

F.or information on 

on collateral. olease 

AJm lic . . 

. . . 

F.orce joins with other New 

Zealand government agencies and 

t t I • # ..... 

hierarchy is as sliown. 

TJI~ 'Ro_yal New ZeaJancl Air Force 

Air Force as the lead agency 

Supporting role initiative 

joint government/ 
organisation initiative 

New zeaJano 

VETERANS' 
AFFAIRS 
Te 11ra Abu ll<a A Whbo 

~~~ VETERANS' Ill AFFAIRS 
fftw,_ ... ,., .... 

New Zr:aland 

VETERANS' 
AFFAIRS 
'ns 11n Ahu b A Whim 

Establishing the lead agency is vital, 
they will take centre stage. If Air Force 
is the lead agency, all other logos will 
be given a secondary position and 
size to the Air Force logo. 

If Air Force is a supporting agency, 
then the Air Force logo will be used in 
support- given a secondary position 
and smaller in size. 

In these instances, these logos will 
have equal placement and weighting. 
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VI~ Ide$.1ty GuldetJnes 

Air Force Sub Brands . . . .._ 

should use the Ai~ Force logo in all 
. . 

P.ublic Affairs intranet site. . . -. . . 
components that have a frequent 
t I I ... ... 

• • • • .. • t 

in a consistent tyReface as SRecified 

. - . 
are not a stand-alone entitY. 

- .. ... -· - ... . . . .. 

• • • 

The Royal New Zealan4 Air Force 

Air Force Sub Brand treatment examples 

@)~l!f.PRCE 

KIWI BLUE 
PARACHUTE DISPLAY TEAM 

9A!!!.f..PRCE 

BlACK 
FAlCONS 

eA!Rf.PRCE 

SCHOOL 
TO SKIES 

9A!!U.PRCE 

AIR POWER 
DEVELOPMENT CENTRE 

SA!!f.PRCE AIR 
FORCE 
NEWS 
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Vlsw.l Identity GoldeiJnes 

111e New Zealand 
Air Force badge is 
Important to the 
preservation of military 
tradition and national 
Identity. 

... . ... . . .... 
their level of achievement. 

... I e e '"' It • 

Honours boards 

Commendation certificates 

• 

The RoYal New Zealand Air Force 

Correct use 

Incorrect use 

(t)~!R.f..9RCE 

RNZAF 
Regulations 

Annual 
Report 
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VIsual Identity Guidelines 

Primary colours 

changing skies of 

Secondary colours 
I'"' - • 

within communications and 

'l'be Royal New Zealand Air Force 

Primary palette 

cmyk 

rgb 

100 65 0 60 cmyk 69 7 0 0 

19 181 234 0 34 68 rgb 

pantone 289 C pantone 299 C 

Secondary palette 

cmyk 40 0 56 cmyk 5 96 76 22 

rgb 137 203 223 rgb 184 34 51 

pantone 7458 C pantone 187 C 

cmyk 

rgb 

0 0 0 10 

230 231 232 

cmyk 

rgb 

0 0 0 0 

255 255 255 

pantone Process Black C pantone White 
(10%) 

cmyk 0 36 98 0 cmyk 0 0 0 100 

rgb 255 182 18 rgb 0 0 0 

pantone 1235 C pantone Process Black C 
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75

Visual identity Guidelines

The royal New Zealand air Force

Strong and agile
The primary font Neue Haas Grotesk 
is modern, legible and has strength 
and weight in its characters.

Applying this typographic styling 
consistently will reinforce recognition 
of Air Force’s visual identity.

For everyday PC usage, substitute 
body copy with Calibri and bold 
headings with Arial Black. No other 
fonts are acceptable.

primary typeface

primary typeface

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&
Neue Haas Grotesk

Neue Haas 
Grotesk

publico
Tradition and heritage
The secondary font is Publico, used 
sparingly for supporting typographical 
elements, ie, graphs, pull-quotes and 
captions. 

For everyday PC usage, substitute 
with Book Antiqua. No other fonts are 
acceptable.

Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@$%()/&

Publico

Rele
as

ed
 un

de
r th

e O
ffic

ial
 In

for
mati

on
 A

ct 
19

82



VIsual Identity Guidelines 

Photography 
. . . 

intended audience and 

images will be used. 

narrative should 

being communicated and the intended 

Image Format and Usage 

It is important to know how the photos will be used . 
How will people see them? In an advertisement? In a 
brochure? For a website? Will there be text used with 
the image and where will its placement be? Does the 
format require a vertical or horizontal composition? 

Technical Standards 

All photos used should adhere to the technical aspects as 
described in the Defence Public Affairs Imagery Standards 
guidelines. They should be of high technical quality- in 
focus, and well exposed and composed. 

i!!55!Eiii~Eii~ Camera Angle 
e a e t I • t 

• • The majority of NZDF imagery is taken from eye-level. Doing 
so adds a sense of believability or 'eye-witness' perspective. 

Ultimately the Air. F.orce is centred .. 
•• 

. . . • • • 
the Arm~ is reQresentative of a diverse 
New Zealand • I e e ... 

an authentic exQerience in a way that . . . 
Rerson and strengthens what is being 

• 
who we are and what we stand 

The Ro}'al New Zealand Air Force 

However, when appropriate, photos taken from high and low 
angles can be used to add impact and drama 

Style 

NZDF imagery is predominately of a documentary or 
editorial style. Sailors, soldiers, airmen and civilian staff are 
photographed in their authentic surroundings, expressing 
natural moments. Images should capture an authentic point 
in time, showing individuals immersed in their natural way 
of working. Avoid using photos where subjects look staged, 
or are looking directly into the camera for this type of 
authentic imagery. 

Environmental portraits should be used when the content 
relates directly to an individual or team. Selected photos 
should reflect the service person or civilian staff member in 
relation to their environment or role. For such portraits it is 
acceptable for the subject to be looking at the camera. 
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Visual Identity Guidelines 

Elements 

----------------------------------------~ 

The Royal New Zealand Air Force 77 Rele
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78

Visual identity Guidelines

The royal New Zealand air Force

Patterns
Patterns provide another layer to  
the Air Force visual identity system.
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Application 

are to use the NZDE standard 

0A!B.f9RCE 

-~ ... ~·1 -·""""' ~"try 

Dtltno l&ttt:n..-. to 11e IMd for ~n tof1ti90I'Idera tootsallitadoM •nd ..,tin outside tfle 
lr«ZDJ. 'hi.,. ..,.l\11'0 Mid of~ lettm 

t.. 'fllcor!tipondwlt"OI.hettowmMtMd~rtmenultldkwJsn'I""~~~-------L----------------------, 
wlttlout • lilhltllbl.,.d C.OI"'P'III'Itt~t.,... doslltt, 

l fo Wl'ftPOnd wlt"<WIIitl'l orpnl~t. Mf:Mbtticll itlt:~M~bllc 
1M' I Itt!.~ w1tll • , ... UMfon lnd COI'!'IfllimeiUry e!Osl.lrt.. Cl'ooieM b' the 
'You"' fAII.hf\.IIJ( or "tow. W!U,.,.-' 

lnter tftltlal• [Iller LIM NIIN 
~lttftkN.am• 
r...t A~tmf'l'*. HIIMt 

Rank Firstname T. Surname, Hons, Qual 

Position IItle 
Unit Name 
T <64 (0)4 4961234 
.. +64 (0)211234567 
E~ 

RNZAF BaseAudcland 
TamateaA
PrM\18 Bell Wller1uala 
Aucl<lMd 0618 
Ncwleoiand 
-~11.11% 
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Visual Identity GuldeliDes 

Application 

Defence P.ublic Affairs intranet site 

'l1le Royal New Zealand Air Force 

•••••••••• 

HEADING 
TITLE 

QAt.~ ~::::========1 
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Vfsu.l Identity GuldeOnes 

Application 

'l1le Royal New~ Air Forc:e 

€)~1RFORCE 

INT RO DU CT I ON 

Seditatis Sit e~ ero rna cu<d<tnlm cxpenauu~. 
Ehh;:quasitat omnis cum am dh t) '<~rdt l!t li~ 

conem dis e1. sl re rehendl doloral I~! rum u1a 
nulparumquia nobi~t er J \olcnhu4!L Ht tll''t 

cstior i tct, sita desllal lbu:-cla lplmqu<~m. 

~ .... CUII ... dll..-ot .. a.~ca"'-*'"''*"' 
~~---... tfllt' l'lll1l!ll' ·~ , __ , 

.. .,.,...~ ............. ----.... ~r-=-.......... ~ ..... ~ .......... - ...... .,.tW'II ....... .._....,..... .... ._ ... ~--
~t4"CCr!U"....-ft .. ~---~ftt~-cv 
........... -.~c»tta_...e flt'l!:al~.t_,...*td MIMI. 

44li"'NW~ef"f~· .... , ...... """'..,.....,._,._~_, 

•~•a....._-.,_...... ............. ._, ..,.,...,.,..._., ().• 
taito......,Qa~C...-•M.,. ......... ,..11101MiA~ 
'I Pflllllll,....~ .. l~cdl.c -.,~,._,'tWII.ut~ 

HeiAII;ootl'..t ._. ......... IO&ft"lofU ~ 

F1ftD OUT MOll I 

C>~•c:====~======~ 

HEADING 
TITLE 
SUBHEADING 
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