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Visual Identity Guidelines

A FORCE FORNEW ZEALAND

New Zealand Defence Force

Our storyis about New Zealanders fromall
walks of life doing the extraordinary task of
serving and working to secure New Zealand,
its freedoms and way of life.

We are prepared to respond to whatever our country
demands of us. Every hour of every day, 365 days of the
year, we are contributing to the defence, security and
well-being of Aotearoa/New Zealand. This is a collective
effort and together we - Regular Force, Reservists and
Civilians - are greater than the sum of our individual parts.

We are a Force for New Zealand.




Visual Identity Guidelines

USING THESE GUIDELINES

This guide is here to help you communicate
the New Zealand Defence Force’s (NZDF)
visual identity effectively and consistently.

Visual identity refers to the way graphic elements visually
represent NZDF. The identity’s key elements are outlined
in these guidelines.

The consistent use of these elements - logo, colours,
typography, layout and graphic devices - and the
relationship between them ensures NZDF is presented in
a professional manner, both internally and externally.

If you have any questions regarding how to use the visual
identity or require direction on production of collateral,
please get in touch with the Head of Visual Identity and
Design, Defence Public Affairs ons. 9(2)(k) |

New Zealand Defence Force




Visual Identity Guidelines

Primary Logo

The kiwipatchis
strong in heritage and
meaning. Itis the heart
of our identity.

New Zealand

DEFENCE
FORCE

The kiwi has been worn by service
Te Ope Kitua O Aotearoa

personnel since WWI on cap badges,
medals and more recently on the sleeve
of their uniforms while deployed. It is
stamped on the side of ships, tanks

and aircraft, and become a symbol that
everyone in NZDF can identify with. One Colour Black Minimum Size

The coloured bar represents each of

the three Services - Navy, Army and New Zealand New Zealand The smallest size for reproduction is
Air Force. DEFENCE DEFENCE 35mm wide.
: FORCE This size is set to ensure that
‘New Zealand Defence Force' is F O RC E e Ope Kt O Aoteures X . X
. . ) . Te Ope Kitua O Actewron the integrity of the logo is not
displayed in both English and Maori text. compromised and that ‘Te Ope Katua
_— O Aotearoa’ remains readable.

New Zealand New Zealand

DEFENCE DEFENCE
FORCE FORCE

Te Ope Kittua O Aotearoa Te Ope Kiitua O Aotearoa

I
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Visual Identity Guidelines

F4NZ logotype (for use within single Service collateral) F4NZ wordmark (for use within NZDF collateral)

AForce for

New Zealand is our
collective purpose,
it reminds us of who
we are and what we
stand for.

It is the statement that describes
what drives the NZDF and three
Services, and binds us together. It is
about our collective effort and that
together we are greater than the sum
of our individual parts. Together we
are a Force for New Zealand.

A FORCE FOR A FORCE FOR
NEW ZEALAND NEW ZEALAND

A FORGE FOR A FORCE FOR

There are two executions:

« Locked up with the NZDF Kiwi and
referred to as the FANZ logotype

NEW ZEALAND NEW ZEALAND

« Type only and referred to as the
FANZ wordmark

The FANZ wordmark must be used in
conjunction with the NZDF logo at
all times.

Incorrect use

For information on placement
on collateral, please refer to the
Application section.

No modification of the approved design Fon o CE FOR
N

will be permitted for any purpose. ALANB EALAND

New Zealand Defence Force 7







Visual Identity Guidelines

Relationships with
other logos

Navy, Army and Air Force
Use the FANZ logotype within
the Service's brand space. The
FANZ logotype must appear on
all internal and external Service
collateral and online content.

Portfolios, Commands

and Units

Unit and trade patches are part
of the heritage of the NZDF,
traditionally worn by personnel on
the sleeves of their uniforms.

They should not be used as a logo
in any form of internal or external
communication. This will help

to simplify and consolidate the
NZDF brand experience.

Portfolios, Commands and Units
use their name in plain text
alongside the NZDF logo as shown.

For information on placement
on collateral, please refer to the
Application section.

New Zealand Defence Force

NZDF and F4NZ lockup

New Zealand

DEFENCE

Use the FANZ wordmark when

the NZDF logo is being used. This
underpins the authority of the NZDF
logo and avoids repetition of the Kiwi.

FORCE A FORCE FOR
NEW ZEALAND
Service and FANZ lockup
Use the FANZ logotype when the
- NZDF logo is not being used.
GNAVY
TETAUA MOANA © AOTEAROA Nm mu"n
\\“
NZARMY o Yo
NGATI TUMATAUENGA NEW mu“n
OAIRFORCE Qumm
TE TAUAARANGI O AOTEAROA "Ew mn
NZDF and Portfolio /
Command / Unit treatment
Use the Portfolio/Command/Unit
name in plain text together with the
NZDF logo.
New Zealand
DEFENCE  Headquarters
FORCE .
Joint Forces NZ







Relationships with
otherlogos

NZDF has been awarded a YWCA
Equal Pay Best Practice Compact
for 2017-2018.

This logo can be used in internal and
external NZDF communication, when
appropriate, until the end of
November 2018.

It is a supportive logo to the NZDF
logo and FANZ wordmark. To ensure
a clear visual hierarchy is apparent it
should appear separately to these key

elements including in the footer or on
the back cover of documents.

YWCA Equal Pay Best Practice Compact

11
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Bold and bright

The NZDF primary colour palette
is made up of three main colours.
They are high contrast with an
emphasis on black and white.

The secondary palette is made up
of three colours representing the
three Services.

New Zealand Defence Force

Primary palette

cmyk 0 O 0 100 cmyk 000O cmyk 06870

rgb 35 31 32 rgb 255 255 255 rgb 255 228 0

pantone Process Black pantone White pantone 15C
Secondary palette

cmyk

rgb

pantone

100 72 O 32
0 62 126
281C

cmyk
rgb

pantone

0 100 63 10
211 17 69
200C

cmyk

rgb

pantone

69700
19 181 234
298C

Priority / Usage

13






Primary typeface

Strong and agile

The primary font Neue Haas Grotesk
is modern, legible and has strength
and weight in its characters.
Applying this typographic styling
consistently will reinforce recognition
of NZDF’s visual identity.

For everyday PC usage, substitute Body

body copy with Calibri and bold
headings with Arial Black. No other
fonts are acceptable.

Primary typeface

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@%$%()/&

Neue Haas Grotesk

Tradition and heritage

The secondary font is Publico, used
sparingly for supporting typographical
elements, i.e. graphs, pull-quotes and
captions.

For everyday PC usage, substitute Body

with Book Antigua. No other fonts are
acceptable.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@$%()/ &

Publico

15
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Elements

Solid shapes and lines are used

to create a technical, modern feel.
These elements can be used across
NZDF collateral.

For information on placement
on collateral, please refer to the
Application section.

New Zealand Defence Force
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Patterns

Patterns provide another layer to
the NZDF visual identity system.

The top pattern represents the
Services, personnel and families
falling under one cloak, the NZDF.
The feather cloak is a symbolic
embodiment of the mana of the
NZDF and all who serve

New Zealand.

The bottom patterns can be used to
create a technical, modemn feel.

New Zealand Defence Force
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APPLICATION

Together, the individual components form a flexible
brand system that creates a cohesive brand
statement. Enclosed here are specific applications
and illustrative examples of:

Digital

Print

Defence Careers

Portfolios, Commands and Units

New Zealand Defence Force


































Visual Identity Guidelines

Portfolios, Commands NZDF and Portfolio / Command / Unit treatment examples - for internal use only

and Units Use the Portfolio/Command/Unit

name in plain text (Neue Haas
Grotesk Bold) title case, together
with the NZDF logo.

If you don’t have access to Neue

Unit and trade patches are part of the
heritage of the NZDF, traditionally worn

by personnel on the sleeves of their Haas Grotesk, the substitute font is
. . Arial Bold.
:::0;22:—: e)l/JrS h;)slid be retained for New Zealand There is no fixed lockup with the
P Pz DEFENCE Headqua rters NZDF logo, this is left flexible to
Unit and trade patches should not be FORCE - aliow for the aopropricte placement
: : Te Ope Kitua O Aotearoa J OI nt Forces N Z given the specific context/
used as a logo in any form of internal environment.
or external communication. This will
help to simplify and consolidate the
NZDF brand experience.
For internal communication Portfolios,
Commands and Units use their name New Zealand
in plain text alongside the NZDF logo
p g g DEFENCE  Defence

as shown. FORCE
Dot dd it Health

For external communication please use
NZDF approved templates from the
resources section within the Defence
Public Affairs intranet site.

For information on placement on

collateral, please refer to the following New Zealand
page and examples used throughout II?S&EC%CE CIS
the Application section of this Te Ope Kitua O Aotearoa Branch

document.

New Zealand Defence Force 33
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Visual Identity Guidelines

NAVY IDENTITY GUIDELINES

This sectionis here to help you communicate i
the Royal New Zealand Navy'’s visual identity @ NAVY
effectively and consistently. TETRUANORNAGAOTEROA

Visual identity refers to the way graphic elements visually Navy Identity Guidelines
represent the Navy. The identity’s key elements are
outlined in these guidelines.

The consistent use of these elements - logo, colours,
typography, layout and graphic devices - and the
relationship between them ensures the Navy is presented
in a professional manner, both internally and externally.

If you have any questions regarding how to use the visual
identity or require direction on production of collateral,
please get in touch with the Head of Visual Identity and
Design, Defence Public Affairs ons. 9(2)(k) |

The Royal New Zealand Navy










Visual Identity Guidelines

A Force for
New Zealand

A Force for New Zealand is our
collective purpose, it reminds

us of who we are and what we
stand for. It is the statement that
describes what drives the NZDF
and three Services and binds us
together. It is about our collective
effort and that together we are
greater than the sum of our
individual parts. Together we are a
Force for New Zealand.

The FANZ logotype must appear
on Navy printed and digital
communication at all times.

For information on placement
on collateral, please refer to the
Application section.

No modification of the approved
design will be permitted for any
purpose.

The Royal New Zealand Navy

F4NZ logotype (for use within single Service collateral)

Navy and F4NZ lockup

A FORCE FOR
NEW ZEALAND

A,

ZINAVY

TE TAUA MOANA O AOTEAROA

The F4ANZ logotype should always
be given a secondary position and

size to the Navy logo.

A FORCE FOR
NEW ZEALAND

39









Visual Identity Guidelines

Primary colours

The Navy primary colour palette
is made up of three main colours.
They reference the sea and
tradition. White is included to
ensure a lightness and cleanliness
within communications.

Secondary colours

The secondary palette is made
up of epaulet yellow, ship grey
and black.

These secondary colours provide
variation and assist with layering/
navigating content.

The Royal New Zealand Navy

Primary palette

cmyk 100 75 0 50 cmyk 100 131 2 cmyk 00O0O

rgbh 0 51 102 rgb 0 133 202 rgb 255 255 255

pantone 281C pantone Process Blue C pantone White
Secondary palette

cmyk 020 80 0O cmyk 000 30 cmyk 0 O 0 100

rgh 255 204 51 rgbh 204 204 204 rgbh 00O

pantone 7405 C pantone Cool Grey 4 C pantone Process Black C

Priority / Usage

42



Visual Identity Guidelines

Special Colours

For use only when a statement
or information is coming directly
from the Chief of Navy, Deputy
Chief of Navy and the Maritime
Component Commander.

Admiral Green

The green represents the ocean
of Tangaroa, the guardian of the
oceans. It is also in keeping with
naval tradition, that only the Chief
of Navy is permitted to write in
green ink.

Fleet & Support
Command Red

The use of red for the Deputy
Chief of Navy and Maritime
Component Commander is in
keeping with naval tradition, only
the Deputy Chief of Navy and the
Maritime Component Commander
are permitted to write in red ink.

The Royal New Zealand Navy

Special Colours

cmyk 100 16 56 5 cmyk 20 100 95 12
rgb 0 143 132 rgb 180 31 40
pantone 3282 C pantone 7621C

43



Visual Identity Guidelines

Primary typeface

Strong and agile

The primary font Neue Haas Grotesk
is modern, legible and has strength
and weight in its characters.

Applying this typographic styling
consistently will reinforce recognition

of Navy’s visual identity.

For everyday PC usage, substitute Body

body copy with Calibri and bold
headings with Arial Black. No other
fonts are acceptable.

Primary typeface

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@$%()/&

Neue Haas Grotesk

Tradition and heritage

The secondary font is Publico, used
sparingly for supporting typographical
elements, i.e. graphs, pull-quotes and
captions.

For everyday PC usage, substitute Body

with Book Antigua. No other fonts are
acceptable.

The Royal New Zealand Navy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@$%()/ &

Publico

44
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Patterns

Patterns provide another layer to
the Navy visual identity system.

The Royal New Zealand Navy

47
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Visual Identity Guidelines

ARMY IDENTITY GUIDELINES

The New Zealand Army

Visual identity refers to the way graphic elements visually
represent the Army. The identity’s key elements are
outlined in these guidelines.

The consistent use of these elements - logo, colours,
typography, layout and graphic devices - and the
relationship between them ensures the Army is presented
in a professional manner, both internally and externally.

If you have any questions regarding how to use the visual
identity or require direction on production of collateral,
please get in touch with the Head of Visual Identity and
Design, Defence Public Affairs ons. 9(2)(k) |

NGATI TUMATAUENGA




Visual Identity Guidelines

The Army logo is key to our visual
identity. The approved logo format
always incorporates ‘NGATI
TUMATAUENGA.

The position and proportions of logo
elements are fixed and not to be altered
in any way. The logo should not be
rotated or stretched.

The smallest size for reproduction is
35mm wide.

This size is set to ensure that the
integrity of the logo is not compromised
and that ‘NGATI TUMATAUENGA
remains readable.

The New Zealand Army

Primary Logo

d
&

\)

NZ A ARMY

NGATI TUMATAUENGA

One Colour Black Minimum Size

NZARMY

\“‘.

NGATI TUMATAUENGA

ARMY NZARMY

NGATI TUMATAUENGA NGATI TUMATAUENGA







Visual Identity Guidelines

A Force for New Zealand is our
collective purpose, it reminds

us of who we are and what we
stand for. It is the statement that
describes what drives the NZDF
and three Services and binds us
together. It is about our collective
effort and that together we are
greater than the sum of our
individual parts. Together we are a
Force for New Zealand.

The FANZ logotype must appear
on Army printed and digital
communication at all times.

For information on placement
on collateral, please refer to the
Application section.

No modification of the approved
design will be permitted for any
purpose.

The New Zealand Army

F4NZ logotype (for use within single Service collateral)

A FORCE FOR
NEW ZEALAND

Army and F4NZ lockup

d

NGATI TUMATAUENGA

The F4ANZ logotype should always
be given a secondary position and

size to the Army logo.

A FORCE FOR
NEW ZEALAND

S5









Visual Identity Guidelines

The Army primary colour palette
is made up of three main colours.
The corporate colours are

the solid foundation of Army
communications.

The secondary palette is made
up of shades of green.

These secondary colours provide
variation and assist with layering/
navigating content.

The New Zealand Army

Primary palette

cmyk O 0 0 100 cmyk 0 100 63 10 cmyk 0000O
rgb 00O rgh 211 17 69 rgb 255 255 255
pantone Process Black C  pantone 200C pantone  White

Secondary palette
cmyk 6 0 3118 cmyk 0 2 67 40 cmyk 32 0 100 79 cmyk 65 0 56 94
rgb 223 216 173 rgh 179 166 80 rgh 68 77 6 rgb 0 38 27
pantone 5855C pantone 5853 C pantone 5747C pantone  5605C

Priority / Usage

S8



Visual Identity Guidelines

Primary typeface

The primary font Neue Haas Grotesk
is modern, legible and has strength
and weight in its characters.
Applying this typographic styling
consistently will reinforce recognition

of Army’s visual identity.

For everyday PC usage, substitute Body

body copy with Calibri and bold
headings with Arial Black. No other
fonts are acceptable.

Primary typeface

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@%$%()/&

Neue Haas Grotesk

The secondary font is Publico, used
sparingly for supporting typographical
elements, ie, graphs, pull-quotes and
captions.

For everyday PC usage, substitute Body

with Book Antigua. No other fonts are
acceptable.

The New Zealand Army

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@$%()/ &

Publico

99
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These elements will be used across

Army collateral.

For information on placement
on collateral, please refer to the
Application section.

The New Zealand Army

61
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Patterns provide another layer to
the Army visual identity system.

The New Zealand Army

62
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Visual Identity Guidelines

This sectionis here to help you communicate
the Royal New Zealand Air Force’s visual identity @ A!MBEPRCE
effectively and consistently.

Air Force Identity Guidelines

s- 9(2)(k)

The Royal New Zealand Air Force



The Air Force logo is made up of the
Roundel and the Air Force wordmark.
Other than on Air Force livery the two
must always be used together.

The Air Force logo is central to our
visual identity. The wordmark font has
been created specifically for the Air
Force to complement the Roundel and
must not be substituted with another
font or redrawn or recoloured.

The approved lockup always
incorporates ‘TE TAUAARANGI O
AOTEAROA.

The position and proportions of logo
elements are fixed and not to be altered
in any way. The logo should not be
rotated or stretched.

The smallest size for reproduction is
50mm wide.

This size is set to ensure that the
integrity of the logo is not compromised
and that ‘TE TAUAARANGI O
AOTEAROA' remains readable.

Primary Logo

©

One Colour Black

TE TAUAARANGI O AOTEAROA

AIR FORCE

Minimum Size

©

AIR FORCE

TE TAUAARANGI O AOTEAROA

AIR FORCE

TE TAUAARANGI O AOTEAROA

G,

(®AIRFORCE
D

AIR FORCE

TE TAUAARANGI O AOTEAROA







A Force for New Zealand is our
collective purpose, it reminds

us of who we are and what we
stand for. It is the statement that
describes what drives the NZDF
and three Services and binds us
together. It is about our collective
effort and that together we are
greater than the sum of our
individual parts. Together we are a
Force for New Zealand.

The FANZ logotype must appear
on Air Force printed and digital
communication at all times.

For information on placement
on collateral, please refer to the
Application section.

No modification of the approved
design will be permitted for any
purpose.

F4NZ logotype (for use within single Service collateral)

A FORCE FOR
NEW ZEALAND

Air Force and F4ANZ lockup

©

AIR FORCE

TE TAUAARANGI O AOTEAROA

The F4ANZ logotype should always
be given a secondary position and

size to the Air Force logo.

A FORCE FOR
NEW ZEALAND

70












The Air Force primary colour
palette is made up of four main
colours. They reference the ever
changing skies of Aotearoa.

The secondary colour palette
provides variation and flexibility
within communications and
assists with highlighting/
navigating content.

Primary palette

cmyk 100 65 0 60  cmyk 69700 cmyk 00010 cmyk 000O0
rgb 0 34 68 rgb 19 181 234 rgb 230 231 232 rgb 255 255 255
pantone 289C pantone 299 C pantone  ProcessBlack C pantone  White
(10%)
Secondary palette
cmyk 40 0 56 cmyk 596 76 22 cmyk 0 36 98 O cmyk O 0 0 100
rgb 137 203 223 rgb 184 34 51 rgb 255 182 18 rgb 000
pantone 7458 C pantone 187C pantone  1235C pantone  Process Black C

Priority / Usage

74



Primary typeface

The primary font Neue Haas Grotesk
is modern, legible and has strength
and weight in its characters.

Applying this typographic styling
consistently will reinforce recognition
of Air Force’s visual identity.

For everyday PC usage, substitute Body

Neue Haas
Grotesk

body copy with Calibri and bold
headings with Arial Black. No other
fonts are acceptable.

Primary typeface

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@$%()/&

Neue Haas Grotesk

The secondary font is Publico, used
sparingly for supporting typographical
elements, ie, graphs, pull-quotes and
captions.

For everyday PC usage, substitute Body

Publico

with Book Antiqua. No other fonts are
acceptable.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@$%()/&

Publico

75









Patterns provide another layer to
the Air Force visual identity system.

78

















