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ARA BRAND SPECIFICATIONS MANUAL

1.0

Logo
Preferred

The preferred version of the Ara
logo comprises the triangular
motif, Ara name and ‘Institute of
Canterbury’ and

‘Ara rau, taumata rau’ wording.

The portrait format of the
Ara logo should be used as
the preferred default version
wherever possible.

The secondary horizontal
version of the Ara logo should
be used where the application
size or proportions would
compromise legibility if the
primary logo was used.
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2 Inst of Canterbury
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ra rau, taumata rau
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A
VAVA

Ara

Institute of Canterbury

Ara rau, taumata rau

Secondary logo

_Ara

Institute of Canterbury

A/ \/ Srnr——
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Logo

O

1.1 Q)q’

Primary logo: Limited use

Limited use

N

A
VAVA

Ara

Institute of Canterbury

The limited use version of the
Ara logo comprises the triangular
motif, Ara name and ‘Institute of

Canterbury’, with no
Maori wording.

Secondary logo: Limited use

/. Ara

The primary and secondary
versions of the limited use logo
can be used in applications
where size restrictions render the
Maori wording illegible.

Application of the limited use
logo should be decided in
conjunction with Marketing
Services, with sign-off from the

Marketing Manager. QTninf Cantel’bury
NS

N
o
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1.2

Logo

Restricted use

The restricted use version of the
Ara logo comprises the triangular
motif and the Ara name, with no
‘Institute of Canterbury’ or Maori
wording.

The primary and secondary
versions of the restricted use
logo can be used in applications
where size restrictions render the
‘Institute of Canterbury’ and
Maori wording illegible, or for
other ‘special’ applications.

Application of the limited use
logo should be decided in
conjunction with Marketing
Services, with sign-off from the
Marketing Manager.
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N

529’

Primary logo: Restricted use

A
VAVA

Ara

Secondary logo: Restricted use

[& Ara
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1.3

Logo
Minimum size

To ensure legibility, all formats
and versions of the Ara logo
have been assigned mimimum
sizes for application.

No Ara logo should be used
smaller than the the sizes shown
on this page.

£ @

= O3

J Primary logomark: Restricted Use

Primary logomark Primary logomark: Limit \
/<\ /<\ 5%
A YU A
VAYA

Ara X - =

Institute of Canterbury

Ara ra, taumata ri

l‘ Ara wAra

Tnatitute of Canteroury

Secondary logomark Q : %ndary logomark: Limited Use Primary logomark: Restricted Use

12mm

|

24mm
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1.4

Logo
Clear space

To allow the Ara logo to sit

comfortably with other content,

a minimum clear space
requirement as been applied.

The minimum clear space
required around the Ara logo
at all times is equivilant to the
width of the lowercase @’ of the
word Ara.

Please note: The clear space
detailed on this page is a
minimum requirement. Larger
clear space areas may be used
where appropriate.

Primary logo

A
VAYA

Ara

institute of Canterbury

Ara rau_tamata rau

O

SV
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Primary logo: Restricted Use

A
VAYA

Ara

Secondary logo

ndary logo: Limited Use Secondary logo: Restricted Use

/i Ara /i Ara
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1.5

Logo
Misuse

To ensure integrity and
consistency, all versions of the
Ara logo must remain unaltered
at all times.

Shown on this page are common
examples of logo misuse. None
of these formats are acceptable
reproductions of the Ara logo.

O

Rearranging the elements

X

A
VAVA

Ara

Institute of Canterbury

Ara rau, taumata rau

Ch ing the size of el

Using the motif by itself

nging the dalour ofeléments

Institute of Canterbury

Ara rau, taumata rau

Placing a box around the logo

X

A
VAVA

Ara

nstitute of Canterbury

Ara raw, taumata rau

Adding elements to the logo

X
A
VA VavA

Ara

Institute of Canterbury

Ara rau, taumata ray

Compressing or stretching the logo

X
A
VAVA A
Ara 7
tmse ot Sy Arq

sttute of Canterkury

A it vy

Rotating the logo

Using low resolution artwork

X

A

Ara

Using the wrong colour format
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1.6

Logo
Triangle placement

To allow the Ara logo to sit
comfortably within the white
triangle, a recommended clear
space has been applied.

The clear space recommended
around the Ara logo is equivilant
to the width of the lowercase ‘@
of the word Ara.

Please note: To create the clear
space required between the
motif and angle of the triangle,
the lowercase '@ needs to line up
with the base of the motif.

/

SV

Portrait logo placement

Dase of motif

e
Ara

Institute of Canterbury,

P —

base of motif
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fo.li)ur y. %%(]/
Decp spring Blue '\

Pallette
PMS 7699 MS 238&
Ce0 MO YO K70 Cces5 M5 ¥15 KO
R12 G88 B0 R 200

The Ara colour palette is made up

of various hues of blue and green. Deep Green - Brand Ovﬂd Green

Seven colours (with black and % O

white) have been assigned for the PMS 2223 PMS 319

basis of all marketing material. C100 M20 Yg@ €55 MO Y30 KO

R109 G200 BI191

Deep green is the brand colour RO G1®24
and aqgua is the colour used for

recruitment.

Dark Green Light Green

PMS PMS 2254
c80 Y30 KO C25 MO Y30 KO
@ B173 R193 G225 B193
PMS 2218

C70 MO Y30 KO
QQ R39 G189 B190

Aqua - Re
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2]
Colour / Q)(]/
N

Full colour Single colour: Deep spri

Logomark
colour formats CMYK S¥699 '$9o

RGB

A
VAYA

Ara

stitute of Canterbury

The Ara logo can be used in e
four different colour formats: Full

colour, single colour (deep spring),
black or white. The logo can used Black
on light or dark backgrounds.

Ce0 M
R12 G88, B
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30

Typography
Primary typefaces

The typeface family ‘Stag’ has
been assigned to the Ara brand
with both serif and sans serif
options available. These are
detailed below with each weight
having an italic option.

Stag Sans:

Stag Sans Light
Stag Sans Book
Stag Sans Medium
Stag Sans Semibold
Stag Sans Bold
Stag Sans Black

Stag is the Ara primary typeface and should be used on all ext rinted material’ltis available in a range of
weights with Maori characters allowing for effective contrast a? ility across'a . range of design applications.

This unigue typeface adds a sense of freshness and re& ility to tw brand.

Stag Sans Light ijkl arstuvwxyz
EF MNOPQRSTUVWXYZ
N ey
Stag Sans Book 0 bcd%hfklmnopqrstuvwxyz
A GHIJKLMNOPQRSTUVWXYZ
QA (\\? i
Stag Sans cdefghijklmnopqrstuvwxyz
% BCDEFGHIJKLMNOPQRSTUVWXYZ
Fa\
Sta@ SemQ abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
I\ y 4 Aé
19 Sans Bo
%:g Sans d abcdefghijkimnopqrstuvwxyz
Q‘ \/ ABCDEFGHIJKLMNOPQRSTUVWXYZ
ans Black abcdefghijkimnopqrstuvwxyz
Q\ ABCDEFGHIJKLMNOPQRSTUVWXYZ
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30

Typography
Primary typefaces

The typeface family ‘Stag’ has
been assigned to the Ara brand
with both serif and sans serif
options available. These are
detailed below with each weight
having an italic option.

Stag:

Stag Light
Stag Book
Stag Medium
Stag Semibold
Stag Bold
Stag Black

q/

Stag is the Ara primary typeface and should be used on all ext rinted m t S ava|lab|e in a range of
weights with Maori characters allowing for effective contrast a ility across range of design applications.
This unigue typeface adds a sense of freshness and re& to t ra brand.
Y Q - ?N
Stag Light arstuvwxyz
LMNOPQRSTUVWXYZ

Stag Book bcd‘%\jklmnopqrstuvwxyz

GHIJKLMNOPQRSTUVWXYZ

Stag MedluW ?edefghljklmnopqrstuvwxyz

BCDEFGHIJKLMNOPQRSTUVWXYZ

Sta@olQ abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

lack abcdefghijklmnopqrstuvwxyz

\ ABCDEFGHIJKLMNOPQRSTUVWXYZ
K
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3.1

Typography
Word processing
typefaces

Due to licensing restrictions,

the use of the ‘Stag’ family of
typefaces is limited to marketing
and corporate applications.

The Arial family of typefaces is
available for all word processing
requirements.

Body copy:
Arial Regular
Arial Regular Italic

Headings and highlight text:
Arial Bold

Arial Bold lItalic

Arial Black

unable to use Ara for our word processing reguirements. We h

electronic communication. To retain consistency acro

Stag is the Ara primary typeface and should be used on all ext@nted madterial”’ Dlie to licensing restrictions, we are
e

cted these feadily available cross platform typefaces.
Arial (san serif) to be used for all word processing requir s and Caliri (san serif) for all typed correspondence and
&p Iicath@ correspondence, only use these typefaces.

/‘ Z

Arial Regular ijkl rstuvwxyz

MNOPQRSTUVWXYZ
Arial Regular Italic 0
A

EF
A\ e’
abcd@klmnopqrstuvwxyz
N\
\J

@E GHIJKLMNOPQRSTUVWXYZ

cdefghijkimnopqrstuvwxyz
BCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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3.2

Typography

Electronic
communication
typefaces

Due to licensing restrictions,

the use of the ‘Stag’ family of
typefaces is limited to marketing
and corporate applications.

The Calibri family of typefaces
is available for all electronic
communication requirements.

Body copy:

Calibri Regular
Calibri Regular Italic

Headings and highlight text:
Calibri Bold
Calibri Bold Italic

SV

Stag is the Ara primary typeface and should be used on all exte@nted material’ Dlie to licensing restrictions, we are

unable to use Ara for our word processing requirements. We cted theseweadily available cross platform typefaces.
Arial (san serif) to be used for all word processing requir s ahd Calipfi (san serif) for all typed correspondence and
ane correspondence, only use these typefaces.

Calibri Regular 1jkl

Calibri Regular Italic 0

.\

stuvwxyz
OPQRSTUVWXYZ

EFG
N4
abcdég'j mnopgqrstuvwxyz
HIJKLMNOPQRSTUVWXYZ

defghijkimnopqrstuvwxyz
BCDEFGHIJKLMNOPQRSTUVWXYZ

Calibri Bold

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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3.3

Typography %

Date format: q
Common usage Day, date month year N X Tuesdmugust 2012

-
Time format: ‘
Single number only, no gaps between number and time of day. am-4pm, 10am, 12pm

Use a full stop (not a colon) for ‘past the hour’ times. .30am
Number format: @

The correct use of formats and Numbers under 10 are written as words. one, two, three
typographical layout will help to Numbers 10 and above are written as numbers. Q 11,20, 50,100
maintain consistency throug hout Try to keep a number with its meaning if it falls at the @pd line, Ufakmg space. 25 years, 100 people.
the broad range of Ara collateral. \ \ é \v

Name format:

Try not split a person's name if it falls at the alinei aragraph; use a soft return or Mrs Jane Brown

non breaking space to keep the me together.

This also applies to ‘New Zeal

‘\ New Zealand

escribe them as a ‘programme’.

Programme names:

not be placed in brackets when used in Certificate in Carpentry Level 3

dy areas should not have a capital letter engineering, cookery, agribusiness

&;Wdows and orphans.

le lines of a paragraph at the bottom or top of a page aim for two lines together.

Also single words on a line at the end of a paragraph; aim for two words together.
We do not use the Oxford comma.
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4.0

National Schools
NASDA

NASDA and the New Zealand
Broadcasting School sit outside
traditional naming conventions
as they are both national
academies with significant
brand equity.

Primary use is for alll printed
material with the limited use
option available for digital
spaces only.

Primary use

VA
VAVA

Ara

Limited use
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4.1

National Schools
NZBS

NASDA and the New Zealand
Broadcasting School sit outside
traditional naming conventions
as they are both national
academies with significant
brand equity.

Primary use is for alll printed
material with the limited use
option available for digital
spaces only.

N

YA
VAVA Bro
Aral s

—
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